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Full-Stack Agency w/ AD-Platform
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SERVICES & PLATFORMS

B APPSILON GAMEWORKR TSP

Social Media Based Mobile App Marketing Solution + Influencer Ma rk3ting Platform +

Mobile AD Agency Korea Headquarter Managed & Self-serve DSP
(User Acquisition Specialized) (Influencer Platform) (Custom Audience Data)




6o Clg EM kt '
Bait®&E/E MVezoMedia Nasmedia

£ N & QI L H| F 2| OF(X| A} A= A0/ O REBOUND MOBILE FASIAFHEA
#'netmarble @NEXON .3 NCSOFT @A o0 = A2 FABIA SABMSEIOMAA  FAEIA HO[E 2R
BENAEZYHEYA &} 0] 0 = SHLtof = 0fo| &M ZA3AL Hlof=
NN @l SEEREES EFO| & ZEA 3| AL 3|4 oto| @O =
e LEZHIN [illxizom @I A M o] | of SEESLIES WHO[O|HY FABIAF  FAB|A} Ot0| 2320}
Lot @0k0| E| 0] |0 OFO| X[ 0| A6 ZA 3| AL O =9j0| =33
2= A 5] A}
° - XD LI MZ=X|A = Z=0|C ol A{ X| O} El-O§ 0| & U
4| < 0F O ACOIXIAAMENEAHEONE 41 on
. : GLEST YR - I N
u I_u 55 Bk \\J | ST PN e e N e A5 A AE{B0| =
- ! WIDER PLANET | - - i L o
@A 30|C|of G ENEE FABAL LAY AR FA3|A BECIX|
@90} 0| X| 0 0] & A @olzto|Z ZA 3| AL 1[0 2 FABAL 2452/l AM
4 ano| JQ G0 =0 QI Ef 2 E| = CRNES Il FAIA 2|24 nE A 3A YOl
AIS a2
¢ @ooHARUAO R @xBARUAo g T LTSS FAB|AL B AL
Google Ad Exchange (AdX). =
| EFE 0 & e[ ol W ofolalCiof EAYA ZEY A3/ AL KO H
' ) CHAIRPARK EE=STT1YD ¢ 'y GS LAIH | X oAU IGS TH2A O B0|I= THRA MG LAY
=0 e inoace o] (R o ADMSAH A= FA S| Af B FAB|A =L FAIB|AF ZH Y
Cf 24 M| QUM 2] OF ZA{ 5] Af &7 FAB|A} ZA3A a0 R 74| 3| AL 20{0HO| AW
D DDAZUA Toluna %’ADCOLONY =uimote ZA|3|AF 2H|E0] = ZA|S|A} EIE
’ CIRHHAE FA3|A} FMA RIBUA  FAD|A E|RAHO|YED
N FASAL ZAHAUCIMNOIE  FAB|A HOFR A
e J TikTok FHBA BB 43 A T LY




PERFORMANCE

User Acquisition Campaign

CPI/CPA/CPC

Connect With New Market
Affiliate & Ad-Network & OEM Traffic
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Influencer post the ad-contents on their
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It goes viral, clicked, liked, and shared
by their followers/subscribers
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TSP
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UAC & DMP(Data Management Platform)
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Highest spenders in USA ; Strategy game payers in : Social casino payers in
Top 1% of the highest value payers USA USA

« Top payers form the basis for this High value strategy game players Casino, slot and poker players

powerful value-optimized lookalike » Made one or more payments for top « Social casino app payers form the

audience strategy game content titles basis for this powerful lookalike
« Whales in this region making o Over 80% users made in-app audience
payments from... payments « Value-optimized lookalike audience

» Value-optimized look... based on ...

facebook i owiaos facebook  srvr70444 facebook w0290

Role playing game . Puzzle game payers in . Casual game payers in
payers in USA USA USA

Users paying in RPG content titles Paying users based on Puzzle gamers High value casual game players

« Made one or more payments for top » Made one or more payments for top » Made one or more payments for top
RPG content titles Puzzle game content titles casual game content titles

e Over 80% users made in-app » The size of this audience can be e Over 80% users made in-app
payments adjusted to optimize perfo... payments

» RPG app payers form the basis... » Value-optimized lookal...
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UAC w/ Custom Audience Data
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Facebook & Google & 31 party Ad-platform UAC

1

, 32|0f| O] E]

EPIRE,

')

™

O

Google Marketing Platform

<

Google Ads

Account 1

= F
-
=)
£
£
(]
=T

Account 2

Account 3

ADS MANAGER

facebook

E5| A DSP 9] HA



o}

4

| 2|

O
—

9 HEHA Clo|L}

PERFORMANCE MARKETING LIFE CYCLE MANAGEMENT
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Global Coverage & Cases
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APPSILON Fraud Shield

g1 APZ|(Fraud)o]l Cliet =42 36%2| &1 H|E EZ =217t USLIC

Device Info Tracking Method
All Device Model (Korea) Google Referrer / Device ADID
Language / Build / Country Code Fingerprint / Attribution types
OS Version / OS Version Distribution CTIT / Conversion Mismatching

32+ Fraud Detection
Fraud Attacks j
98% Global IP Detection Connection Type
ISP/Mobile Carrier Tracker Click Injection / Spamming ISP / VPN / Proxy

High CVR / Time Attack Bot Network / Mobile Carrier

Manipulated User Agent Over 300 Million IP Data



Creative & Targeting Optimijzation
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Custom Audience Data - Seed/Core Users
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Custom Audience Data - Process
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2,000 3,000 22 500 22 500 45,000
10,000 4,000 30,000 30,000 60,000
15,000 5,000 37,500 37,500 75,000
20,000 6,000 45,000 45,000 90,000
30,000 7,000 22,500 52,500 105,000
100,000 10,000 75,000 75,000 150,000

200,000 20,000 150,000 150,000 300,000
300,000 30,000 225,000 225,000 450,000
400,000 40,000 300,000 300,000 600,000
500,000 50,000 375,000 375,000 {50,000
600,000 60,000 450,000 450,000 900,000
700,000 70,000 525,000 525,000 1,050,000
800,000 80,000 600,000 600,000 1,200,000
900,000 90,000 675,000 675,000 1,350,000
1,000,000 100,000 750,000 {50,000 1,500,000
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SAMSUNG
XIAOMI
NATIVE ADS




AD Globally o

» doubleclick

by Google

>' Facebook
gl Exchange

RIGHTMEDIA

from YAHOO!

appnexus

Xiaomi

Smartphone

Reach Rate = 98% (Global, Android)



Samsung
Pay mini
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Samsung GamelLauncher
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Samsung Game Launcher (Video)
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Samsung Bixby

Your Life Assistant and Recommendation

@ caLENOAR

Dinner with Family

aking
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Sponsored Apps
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Web Browser

AD with Xjaomi
Life with Ml Xiaomi

Category Folder Xiaomi Appstore Theme Assistant

A WN -—

Xiaomi Default App & Widget AD

Xiaomi Folder Icons (Promoted apps)
Xiami Appstore (Featured banner & Video)
Theme-Assistant Native AD

Swipe Down lcons

Minus1 screen

XTop GEO

1) SEA

2) India

3) Russia

4) South America
5) Japan

6) China



Xiaomj & Samsung @
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Game Social Shopping ;Tgf;l Shopping Finance Finance Shopping Food&Drink Shopping Social
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[Tracking URL]

- Click URL : E2jHO||A ==l Direct URLEF A 7t EFLICT
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@ E-mail
boyeon Building partner@appsilon.kr

9Gil 73 NonHyun-ro marketing@appsilon.kr
Gangnam-gu, Seoul, South Korea

Line number 2/ Gangnam Station exit 1
00m walking distance from the exit 1



