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I APPSILONS| X}Hz}El F4= 1) Technical performance

- APPSILONO||= O|O|X T =2|M Z410|X} |2 010 M2 100 OHAIT OfitS = =i =0| HH|lS TIi¥ehL .
- Facebook?| 2= HE 7|= A-Z & FE =M &4SMX| n=3hE ERIE 3 XNl 7| ¥ AMO|ESE Hiotd AL

Targeting Technic Optimization Technic Facebook AD technic

. Event Optimizaiton
GEO insight (NU/PU/VO/ Retarget/Re-engagement) ApLal

Audience Optimization

Democratic insight (Purchase relevance/ Overlap range)

Policy Violation Response

Budget Optimization

Channel placement insight (CPM/ECPM/Frequncy/CPA/ROAS)

Page & Ad-account manage

Placement Optimization

(relevance score/CPA/CPM/ROAS) Facebook official hot-line

Audience insight



I APPSILONS| XtEg}lEl A% = 2) Data Performance
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Appsilon Data Managing Performance Sample

Purchases Purchase Engagement Conversion
. Ad name + Amount spent J : ~ ROAS (return ~ rateranking ~ rateranking -~
LOOk-A-LIke conversion value on ad spend) Ad relevance .. Ad relevance ...

Audience DATA 3.01102 Average Average

2.67 12 - -

APPSILON | i ! 26712 Average Average

DMP
2001 - -
Competitor’s 2711 Average  Above average
Best Creatives & CTR

(Spy Tool) Attribution Click: D+7 7| = View D+17| &

Data Input
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2021 Facebook ROAS Performance Comparison
=APPSILON =In-house

|IOS 14.5 opt/out issue
& FB attribution policy 30d > 7d ®& B A
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| Webtoon UAC FULL PAKAGE

A country

B country

C country

O K| =

Facebook

Google

> DSP

Facebook

Google

P ADNW

Facebook

P+ NCPI

VO / AEO / LA}

ADWARDS / UAC

UNITY

AEQ / Bl At

ADWARDS / UAC

AEQ / 2l Af

FW / PT

A% M2

Romance / BL

Romance / Mature

Romance / Action
BL / GL / Mature



I UAC O|C|0{ T A (Media-mix)

- APPSILONO| 295}= O|C|0| A= C3af Z5L| L.

Est. CPl/day (Tierl&?2) Est. Vol/day (KR)
Min.

Media Source A Creative Strong Vertical Strong GEO w/ P.O
Ofl tt/day ROAS
App Install Campaign ROAS Campaign Install Campaign Campaian
(USD) Ah) (USD) (UgD)g

Facebook AD &
ADX

Native, Img, Video Every Kind KR(6), DE(8), ID(2) KR(12), DE(15), ID(4) 50 NA, LATAM, KR, JP, EU, WWT Recommend for Targeting Whale user

Native, Img, Video, Recommend for Targeting Paying

Google Ads & 360 TXT Every Kind KR(5), DE(7), ID(1) KR(10), DE(13), ID(3) 75 30 NA, LATAM, KR, JP EU, WWT Leer
Twitter & Mopub Native, Img, Video Casual, Mid-core KR(10), JP(12), ) 30 ) KR. JP. WWT Fascmgte creatl_veS will bring
games WWT(6) campaigns go viral
: . Casual, Dating, Biggest mobile ad platform in KR
18D Native, Img, Video Social KR(8) i 37 . a (very new) (not much cases)
Unity Ads Video w/ end card Every Kind KR(8), JP(10), RU(6) - 37 - KR, JP, TH, HK, SG, RU, ID Gam_e_optlmlzed video ad platform
(qualified channel)
ESP ima. Video Games, Shopping, KR(3.5), JP(7), RU(2), 75 KR, JP, RU, IN, SEA, Suitable for bursting campaigns w/
9 OTA SEA(1.5), IN(0.6) ' ' HK, TW, US Fraud shield

APPSILON . Games, Shopping, Targets trend sensitive audience on
(App-install ads) img, Video OTA KR(4) ' /5 ' NA, LATAM, KR, JE EU, WWT - £ cebook & Instagram

Drocontation



MH|A =&
(per month)

A7 22 0|
(w/o charge)

co|Ljat
Playable &1

20%

024 O] : up to 30,000
2-type

A HHX|/E[ X 3L (1-Concept)

MOl 448 U ChsH Za|0|Y MH|A X2

17%

1728 T|O[E : up to 120,000
3-type

A S X[ /E[H =2} (2-Concepts)

15%

1728 H|O|E : up to 250,000
4-type

A M HX|/ZE[ A=l (3-Concepts)
S ME X H(BE)

TBD

2k AR
Channel & Performance
= A

L

14~12%

024 G|O[E] : up to 500,000
2-type

2 M 2 X|/ZE[ A2l (3-Concepts)
27} F= G (30s, 60s)
+ G4 H[2[0]o]H 27H

TBD

20 AT

Channel & Performance
Q9 K SN 24

10% or TBD

174 40K = 1-million
co-type

A #HX|/E A3} (4-Concepts)
2+ 22 G2 (15s, 30s, 60s)
+ G4 H|2[0fo]4 374

TBD

20 A K|

Channel & Performance

o N0 H E =
7 ME S8 &4
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CTR(Click-through-rate) Comparison

Hm 2021 Adv. Media avg. CPM m APPSILON Avg. CPM W 2021 Facebook UA Avg. CTR(%) B APPSILON Avg. CTR

4.51

10.50

6.51

2. _ 2.40 _
5 35 35 2.34 2.34

1.90

1.80

3.54

2.82 3.00

2.64 2.52

2.34 1.01

2.00

0.56
0.86

Strip Banner Interstitial Square Banner Pop-up Icon Ads Video Native Banner Romance Mature BL GL Action Promotion APP



| 7ItiZ3tR) - 71Z2 Y & BHE 20 Yot S4

Target0]| I}= ROAS H| W Creative(%5)0l| = ROAS H| i

R 2 mAPPSILON 29Y R 2Y mAPPSILON 29Y

3.66

3.85

3.25

3.55

2.85

2.26

1.24

Install Ads Value Optimization Audience Targeting WWT UAC A-Romance B-Mature C-BL



Location @ E-mail
1F Sooyeon Building partner@appsilon.kr

9Gil 73 NonHyun-ro marketing@appsilon.kr
sangnam-gu, Seoul, South Korea

Line number 2/ Gangnam Station exit 1
700m walking distance from the exit 1



